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What are we Trying to Achieve?

An Informed Public, Positively Supportive and Engaged

Proven Hypothesis:

• Attitudes Govern Behaviour (Oppose to Support)

• Behaviour Change Needs Attitude Change (Sceptical to Persuaded)

• Attitudes Reflect Wider Appreciations (Uninformed to Informed)

Only an Informed Public will be Positively Supportive and Engaged



Understanding the Solution Means Understanding the Problem

Problem:

• Environmental Imperative

• Energy Security

• Energy Affordability

• Employment & Economy

Solution

• Diverse Renewables

• Interconnectivity

• Smart Grids

• Storage

• Electrified Transport

• Building Standards

• Demand Side Management

• etc

Inspirational Picture of Affordable, Sustainable Future Energy

But ...



Incomplete Picture Often Shown



Public Completes the Picture in Unfortunate Ways



Or Fails to See How it Fits Together



Great Public Engagement Initiatives But Achieving What?

• Pre-Planning Consultation

• Community Benefit & Community Ownership

• Embrace

• Visitor Centres

• Scottish Renewables Festival

• DECC Attitude Surveys



The New Planning Regime and Pre-Application Consultation

• Onus on early public engagement by developer

• Early is still too late if attitudes are negative

• Statement of need is for planning anoraks

• Doesn’t help create the new attitude platform



Community Benefit

• Reflective of Industry’s CSR but widely seen as compensation/buy-off

• Unhelpfully, increasingly seen as a primary objective

• Targets public at economic attitude level not principled attitude level

• Gaining support through by-product not through fundamentals?



Embrace

• Power of social networking

• Promotes project level support

• Activates latent core support –
encourages supportive behaviour
of those with positive attitude

• Does not set out to create positive
attitude



Scottish Renewables Festival

• Open-doors celebration of
Scotland’s renewables progress

• Can help creates sense of a mass
movement towards a vision

• Important for hosts to provide.
broad background information –
the full jigsaw



Whitelee Visitor Centre

• Europe’s largest wind farm

• Visitor centre a huge local success

• Exposes very positive attitudes

• Vital to provide information on the
wider context



DECC – Annual Public Attitudes Survey

• Annually since 2006

• Shows a picture of high but not improving
support

• What will 2010 show with the return of
climate change scepticism & with
RHI/FIT/RO costs rising?



Conclusions

• Government cannot neglect the importance of public engagement on
energy challenges and the scale of change in the solution

• Information will influence public attitudes

• Attitudes will govern whether public is receptive or hostile

• Hostility will slow delivery

• On-shore wind experience shows the scale of the challenge
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