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Wind industry professionals now have access to key news and analysis from the 
sector as windpowermonthly.com goes live.  
 
LONDON – Users of windpowermonthly.com, the website for the leading wind industry title 
Windpower Monthly, will now find it easier than ever to keep ahead with daily updates, wind 
statistics and breaking news. 

The website boasts a new design and structure and includes breaking news, all of the 
analysis and features from the magazine as well as over 15 years of archived Windpower 
Monthly articles.  
 
A new weekly email bulletin allows wind professionals to get the latest industry updates direct 
to their inbox.  
 
Ben Walker, editor of Windpower Monthly magazine, said: “Windpowermonthly.com features 
superior functionality, increased usability and a faster, more precise archive search. 
Windpowermonthly.com informs wind industry professionals with timely news and perceptive 
analysis of what really matters, using the knowledge accumulated over our 25 year history.”  

Since the redesigned website went live a month ago, traffic has already increased fourfold. It 
accompanies a redesign of the Windpower Monthly print magazine. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Haymarket Business Media publishes more than 60 business and professional interest titles 
in the UK, Germany, USA and Asia. Subject areas include marketing services, management, 
medical and print and packaging, among others.   
 
Haymarket Business Media is part of Haymarket Media Group, the largest privately-owned 
magazine publisher, and one of the fastest growing media companies, in the UK. The 
principal business is centred on its consumer, business, professional and customer 
publications. These are complemented by digital platforms and live events, including 
extensive exhibitions, conferences and awards. The Group’s global expansion comes from 
wholly owned subsidiaries, joint ventures and extensive licensing of key magazines to other 
publishers. For more information, see www.haymarket.com. 


