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Delivering positive low carbon living

Grassroots organisations and the
transition to Net Zero
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Aims and ObjeCtIVGS CHANGEWORKS
To understand the readiness of frontline e

advisors for empowering consumers in [y T ——
Scotland to engage in the transition to and the transition to Net

Net Zero.

1. Assess how well-equipped grassroots
organisations and frontline advisors are
for providing advice about Net Zero

2. ldentify unmet needs of advisors and
organisations

3. Determine how grassroots organisations
and frontline advisors perceive key policy
developments
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Rationale for the research CHANGEWORKS
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Riaghaltas na h-Alba
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Heat in Buildings Strategy
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Consumer Voices:
Energy efficiency, climate <
change, and low carbon heating.

Introduction

In April 2021, Citizens Advice Scotlond commissioned a survey of 1000 adults from YouGov. The
survey was designed os a temperature taking exercise cimed at gauging consumer knowledge of,
and engagement with the subjects of energy and water efficiency, climate change, and low carbon
heating
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Key Findings

> 65% of respondents did not

ve any water/energy efficiency measures installed in their homes

68% support net zero by

>
> 18% see climate change as more of priority for them since COVID-19
> #1% think reducing the impact of climate change should be more of a priority for SG as the country

recovers from COVID

> When asked, * In your opinion, which THREE, if any, of the following do you think would have the

jgest impact on reducing greenhouse gas emissions overall?” only 13% selected installing o
low carbon heating system in place of gas, oil or LPG-fuelled heating. This is significant because
replocing this kind of heating is likely to be one of the first things consumers are required to do to
transition to net zero

> 59% thought moking homes more energy efficient should be prioritised in $G's climate response
(could select multiple options)

> 90% were not aware that reduced reliance on ‘blue’ hydrogen would meon most homes and
businesses would need to replace their gas heating systems with an alternative source of heating
(e.g. a heat pump) as ‘green’ hydrogen would be prioritised for industry and forms of transport that
are difficult to electrify
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Conclusions

These findings indicate that while consumers are largely supportive of transitioning to net zero by
2045, many are unaware of what that means in practice. Respondents were willing to take ac
reduce their carbon footprint but were concerned about both the high up-front costs of low
heoting and the possibility of higher energy bills.

Respondents were aware that increasing the energy efficiency of Scotland’s homes would have an
impact on reducing carbon emissions, but more felt that it was something the Scottish Government
should prioritise rather than an action they should take as individuals.

Scottish Government
Riaghaltas na h-Alba
gov.scot

More research would be beneficial to gain @ better understanding of how consumers understand
their role in reaching net-zero by 2045.
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orwhat 3
Respondents could select up to three answer options
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Consumer awareness and motivation cranceworks

Funding support and advice
Home energy efficiency (fabric)
Energy behaviours

Community energy
Sustainable transport

Low carbon heating

Domestic energy generation

Domestic energy storage and flexibility

0% 20% 40% 60% 80% 100%

m Often mSometimes = Rarely mNever
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Consumer awareness and motivation chanceworks

“The community groups we are working with are definitely
motivated — rising costs Is a factor, but a lot are looking at

carbon costs for buildings. They are happy to invest where
they can to prepare buildings for net zero. They are also
really helping to get communities on board too.” —
Community support organisation
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Service Provision CHANGEWORKS

Domestic energy generation I

Domestic energy storage and
flexibility

Community energy I

Low carbon heating NG
Funding support and advice I
Sustainabl transport NG
Home energy efficiency (fabric) NI

Energy behaviours I ——
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The barriers
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CHANGEWORKS
Energy Cost of
crisis measures
Wrap Technical
around knowledge
support gaps
Policy Decarbonisation Funding
disconnect of heat landscape
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What I1s needed? CHANCEVORKS

Collaboration
with private
sector

Technical
training

Community
empowerment

Long term
support

Funding




. . Iy
Key findings CHANGEWORKS

*Not as simple as increased training

* Greater clarity for both consumers and
grassroots organisations

» Collaboration is key:
 Local authorities
* Supply chain
* Other advice organisations
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Keep in touch .

Call 0131 555 4010
Visit changeworks.org.uk

Sign up for updates and insights at
changeworks.org.uk/subscribe

Changeworks ~ delivering positive low carbon living

Email hdunne@changeworks.org.uk
Follow us on
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