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The real climate change challenge

* £6 billion/yr of UK o
energy is wasted in T
our households. - _
e ~25% of the UK'’s

CO, emissions Is R

== Power stations®! s |Industrial combustion

from our domestic =Tonspor © — Domese

{1} Emissions on IPCC basiz.

(20 2004 figures are DT provisional estimates.
e n e r u S e (3} Commercial and Public Service; Land usa change and forastry.
u i) Includes military aircraft and naval vesse ks, fugitive emissions from solid
fuelk and natural gas and waste.
{6} Power station emissions have been split between, and added, to Industrial
combustion, Transport, Domestic and Sarvices in proportion to each sectors

electricity consurnption. The emissions from power stations are also shown
separately.

Source: Department for Environment, Food and Ruwral Affairs
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Scale of the challenge

Chart 5: UK carbon emissions vs 2010 domestic target
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. ow carbon solutions

Achieving domestic carbon target requires
Individual actions by citizens to install low
carbon solutions.

Short term - Energy efficiency will provide
the highest carbon savings.

Longer term - Mass market microgeneration
will play a crucial role.

A future where sustainable energy is the
choice for all citizens.
©®
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Technologies (<100kWe)

Electricity CHP

Photovoltaic (PV) Wind turbine Hydro Fuels Cell Stirling Engine

Heat

<

Heat pump Biomass boiler  Solar water heating @
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Microgeneration strategy

e December 2005 -
Energy Saving Trust
study of potential of
microgeneration up to
2050 (on behalf of the
DTI).

e April 2006 — DTI
Microgeneration
Strategy & Low Carbon
Buildings Programmes.



The future?

To have a material impact microgeneration technologies will
have to be installed in their MILLIONS - only through hearts
and minds



Capturing hearts and minds
- the customer journey

Campaigns that raise awareness of
sustainable energy

Policy and financial support.
Sources of independent advice

(Accreditation)



‘Save your 20%’ campaign

« Major citizen focused marketing campaign
(TV and press advertisements).

* Drives citizens to advice centres through a
central helpline.



Critical policy interventions

Financial support at early stages of deployment.
— £30M+ Low Carbon Buildings programme, £12M SCHRI

Regulation to require uptake of technologies.
— Planning requirements, building regulations

Fairer price for electricity exports.

These interventions will make it simpler, easier and
cheaper for citizens to unlock the benefits of
microgeneration and capture their hearts and minds.




Sustainable Energy Network

e Launch of three pilot Sustainable Energy
Centres in April 2006.

« Evolution of national network of 52 Energy
Efficiency Advice Centres.

e Creation of a ‘one stop shop’ for sustainable
energy information, including small scale
renewables to encourage action.



Potential of microgeneration by 2050

e Deliver 30-40% of UK'’s total electricity
and reduce CO, emissions by 15%.

Consumer mar keting
< >

Building partnerships
< >

Supply chain support
<

ommercia




Microgeneration as the future

Plenty of potential
Government can set the framework for realisation.

Only individual decisions of consumers can make it
happen.

Hearts and minds are the most important resource
for a microgen future



