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Two types of solar
collectors:

Photovoltaics PV

and 

Solar Thermal



KIRKLEES. 67 THERMAL/PV SYSTEMS



Main 
characteristics
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Flat plate:
Pressurised ��� � � �� � � �� � � �� � � �� � � �� � � �� � � �� � � �� � � �� �

Drain back ��� � � �� � � �� � � �� � � �� � � �� � � �� � � �� � � �� �
Direct ��� � � �� � ��� � � �� � ��� � � �� � � �� � � �� � � �� �

Evacuated tubes ��� � � �� � � �� � � �� � � �� � � �� � � �� � � �� � � �� � � �� �



From “Technology” to “Lifestyle ”

Why doesn’t everybody have a 
solar system?

It is proven technology!
It helps the environment!

It saves energy!



From “Technology” to “Lifestyle ”

but

It is a low interest product!

Like all equipment for heating and 
hot water!



From “Technology” to “Lifestyle ”

How to market a low interest 
product?

Market it as a high interest 
product! 



What is interesting in a computer 
micro-processor?

Intel inside

From “Technology” to “Lifestyle ”



From “Technology” to “Lifestyle ”

What makes a water heating or 
cooling system interesting?

Solar inside



Successful Market Stimulation Tools

Overview of market stimulation mechanisms 
• Incentives (subsidy and tax-inc.)
• Regulation
• Awareness campaigns

Conclusion:
At least 2 out of 3, in order to establish market 
basis

Market Characteristics



From “Technology” to “Lifestyle ”

Communicating “Lifestyle”:
• “new-energy”
• “freedom”
• “independence”
• “environment”
• “e-business” 
Better arguments for solar than for 

traditional equipment (old energy)



Conclusions

1. Incentive programs and solar-
friendly regulations are needed in 
order to expand the solar market 

2. Awareness programs should be 
an integral part of market 
communication.



Conclusions

3. Marketing solar energy must link
to “high-interest” issues like “life-
style-emotions” in order to attract
more users.

and



Conclusions

Solar Energy 
is 

New- Energy !



•SIMPLE
•EFFICIENT
•ECONOMICAL
•AESTHETIC





SYSTEM INSTALLATION

• PLUMBERS
• HEATING ENGINEERS
• M&E CONTRACTORS
• BUILDERS
• DIY-ERS



TRAINING

• INVERNESS COLLEGE
• CAT
• BPEC







8 SQ.M. SYSTEM AT FINDHORN



PRIVATE HOUSE, STRATHPEFFER

4m2 BESPOKE DESIGN



110 SOLAR WATER HEATING SYSTEMS, 3 AND 4 SQ.M.
COLLECTORS - HOUSING PROJECT, WALES.



S A N D W E LL  1N TE G E R  H O U S IN G  S C H E M E
W E S T B R O M W IC H

15 S O LA R  S Y S T E M S



PITSEA MUNICIPAL SWIMMING POOL, ESSEX.
66 SQUARE METRE SYSTEM – 15 X 4.4 M 2 COLLECTORS



108M2 SYSTEM, 40 COLLECTORS
8000 LITRE STORAGE CAPACITY



Kingswood - Aberdeen
Sheltered Housing

124 Sq. M. System



Scottish Parliament - 37M 2 system with
1,500 litres of storage capacity



THANK YOU

FOR YOUR INTEREST


