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Scale of Energy R&D Investment 2005Scale of Energy R&D Investment 2005

Source: Data reported to the IEA by IEA member coun tries
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Scale of Energy R&D investment Scale of Energy R&D investment -- 20042004

Source: DoE, CORDIS*, EPSRC, DTI, NERC*, Carbon Trust, World Bank
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Global Investment in Clean Energy in 2006Global Investment in Clean Energy in 2006

Source: New Energy Finance
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Corporate R&D Spend 2004 Corporate R&D Spend 2004 -- 20052005

Source: DTI
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Global Venture & Private Equity Investment in Global Venture & Private Equity Investment in 

clean energy by Sector, 2001 clean energy by Sector, 2001 -- 20062006
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Clean Energy Venture Capital By Investment Clean Energy Venture Capital By Investment 

Stage 2005 Stage 2005 -- 20062006

Source: New Energy Finance
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Public Public Market,cleanMarket,clean enrgyenrgy fundraising by fundraising by 

geography   2005 geography   2005 –– 20062006

Source: New Energy Finance
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Clean Energy Valuations are upClean Energy Valuations are up

Wilder Hill New Energy Finance Global Innovation In dex (NEX) Source: New Energy Finance, American Stock Exchange
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Demonstration DeploymentDevelopmentResearch
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Demonstration DeploymentDevelopmentResearch

New landscape for UK energy R, D, D & D
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Demonstration Deployment

Technology push &  
knowledge transfer...

… market pull & 
public policy

DevelopmentResearch

New landscape for UK energy R, D, D & D
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Demonstration Deployment

Technology push &  
knowledge transfer...
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… market pull & 
public policy

DevelopmentResearch

New landscape for UK energy R, D, D & D
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Demonstration Deployment

Technology push &  
knowledge transfer...

INDUSTRY

… market pull & 
public policy
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HEIF

DevelopmentResearch

Energy Technologies 
Institute

DTI Grants 
(Environmental 

Transformation Fund)

EU ETS;
RO;

Kyoto, etc

New landscape for UK energy R, D, D & D
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Pilot Scale Demonstrator

Technology Considered 
“Commercially Proven”
& Economies of Scale 
AchievedPre-Commercial Full-

Scale Implementation

New Ideas

Basic R&D:
���� speculative, science led
���� industry needs led

Feedback of 
R&D needs

Demonstration Deployment
Research & 
Development

underpinning R&D to mitigate perceived 
technical, market & financial risks

applied R&D to address technical issues
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““ When I started out running [Xerox] When I started out running [Xerox] 

PARC, I thought 99% of the work was PARC, I thought 99% of the work was 

creating the innovation, and then throwing creating the innovation, and then throwing 

it over the transom for dumb marketers to it over the transom for dumb marketers to 

figure out how to market itfigure out how to market it……

John Seely Brown 
University of Southern California
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……Now I Now I realiserealise that there is at least that there is at least 

as much creativity in finding ways to as much creativity in finding ways to 

take the idea to market as coming up take the idea to market as coming up 

with the idea in the first place. I with the idea in the first place. I 

would have spent my time differently would have spent my time differently 

had I figured this out early on.had I figured this out early on.””

John Seely Brown 
University of Southern California
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Roger GillRoger Gill

www.itienergy.comwww.itienergy.com
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